The prosperity of the contemporary Chinese
art market in 2005, In fact, encompasses
important transformations in Chinese culture
and civilization. It is not limited to market and
commercial activities, but reaches the political
and cultural spheres.
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According to surveys from 2005, the overall assessment of the
contemporary Chinese art market was extremely positive. There are
four indicators of this:

1 Afrequent rate of exhibitions: the staging of commercial exhibitions
and “art exhibitions” with commercial undertones.

2 Dynamic gallery activities: the rapid development of commercial
galleries and the rise of non-profit galleries.
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3 An influx of investments: the operation of the art market and the
collecting of art made possible through international and corporate capital.

4 Robust commercial transactions: the outstanding development of
auctions.

These four points are indicative of the thriving Chinese art market
and cultural industry. On the surface, it appears to be a commercial
operation of art, but, in fact, it reflects the Chinese economic state, social
system, and cultural conditions. The commercial transactions of specific
pieces should not be considered the important component of this, but
rather the emergence and performance of the market itself is the critical
“artwork” that reflects the phenomenon of contemporary Chinese art. In
some ways, the art of 2005 evidences the exhibition of the “art of
management” by private dealers, gallerists, investors, auction house
managers, independent curators, museum curators, art administrators,
critics involved in commercial activities, and officials of cultural
organizations, policy makers who promote the cultural industry. The
reason for stating the above: “commercial transactions of specific pieces
should not be considered the important component” is because the art
market is a product of the conditions of contemporary China, and is
centered on the sale of traditional and decorative art styles. Rather than
attributing these commercial operations as a function of the art itself, we
can also credit the commercial operations themselves. This situation
makes artists realize the importance of advertising and the necessity of
commercial activities. The two most extreme examples are: the creation
and display of street advertisements (e.g. Chen Laoti’s juxtaposition of
personal advertisements with commercial advertisements), and the
merging of advertisements and art (e.g. Liang Yue and Zhao Bandi’s
advertisement-like artwork). However, the more profound changes can
be located in the artist's adoption of a system of modern commercial
activities and free market economy. These strategies—advertisement,
sales, public relations, value, promotion, discounted prices, commissions,
con artists, bribery, hiring, etc.—are all utilized by artists to produce and
sell their artworks. Thus, the art of 2005 can be characterized by the
artists’ involvement in the country’s project for economic development,
wherein the artists’ participation represents the most insightful, most
articulate, and most innovative realizations of these goals.
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