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No doubt artists are anxious about their

reputation; it is directly affecting their lives.
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Anxirrepuology: An Anxiety for Reputation
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Personally, | consider artists as people who work for a cultural
industry that has intense edginess towards being well known. | believe,
therefore, a study called “Anxirrepuology” must exist among all other
studies in Art. In terms of Anxirrepuology, its definition is an anxiety for
reputation. In fact, essentially all vocabularies that are associated with
the term “well-known” can bring stress among artists. During the 1990s
for example, a statement “after class” brought out the inner panic of
artists. Clearly, on various Art Magazine cover pages, we are able to
witness, without difficulty, artists’ demonstrations of “Image expression”
of art to the world. Obviously they are presented with great knowledge,
which is undoubtedly profound and unique. | assume, further more, an
artist career promotes the ability to see oneself through the eyes of
another, causing a realization that his works may or may not be a well-
received work of art. Once his works are found to be unfitting, a feeling
of failure befits that of the artist.

Obviously, “it's over” are key words in the study of Anxirrepuology
simply because it brings out the anxious eagerness to gain a good
reputation. At that time, it is difficult for amateurs to understand the
desire of an artist to be well known. Could it be really that artists want to
influence the society? Through half a century, people have realized that
it is dangerous to exaggerate the usage of Art, thinking that it really helps
to bring peace or chaos among society. Although there were still sudden
judgments such as claiming certain styles or colors were associated
with notions of “anti”. At the same time, this also proves that in order for
art to influence people, it is not as easy as it seems.

| have always understood that an artist’s reputation is closely
connected to his economic status. Tracing back, all the artists are now
true ‘Art Capitalists’ who turn their notions and ideas into “Art Work” that
sells at high prices. Clearly a golden rule applies that only those artists
with great reputations can sell their art work at high prices while the not
so well-known sell at lower prices. No doubt artists are anxious about
their reputations as it is directly affecting their lives.
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